Amenity Values Survey 

Source: Technical paper 66 Urban Amenity, pages 4.42-4.43-, Background Report to the Urban Amenity Project: Case Studies, Ministry for the Environment, June 2001.

APPENDIX 5: Survey Forms

Palmerston North 

Inner City Amenity Values Survey 

What do you value about the inner city?

This survey is to find out what you think is important about physical 

qualities of the inner city, not what the Council is or is not doing here.
RATING SCALE  
Great importance
Absolutely essential, critical priority, at all times
Moderate importance
Not critical, a secondary priority, generally but not always significant 

Minor importance
            Relevant but a minor consideration, or not of significant concern 

Not relevant

Please tick the relevant boxes below

	
	Great importance
	Moderate importance
	Minor importance
	Not relevant

	PLEASANTNESS

The extent to which the inner city attracts people and supports occupation
	
	
	
	

	· The city engages the eye, it is visually rich and interesting and 
rewards observation
	
	
	
	

	· The city provides shelter and comfortable outdoor conditions
	
	
	
	

	· Air in the city is healthy – free of hazardous substances and offensive smells 
	
	
	
	

	· The risk to pedestrians of street crime and traffic accidents is 
minimal
	
	
	
	

	· Excessive noise and other nuisances are eliminated
	
	
	
	

	· The city is clean and well-maintained 
	
	
	
	

	· It is easy to get around the inner city 
	
	
	
	


	
	Great importance
	Moderate importance
	Minor importance
	Not relevant

	AESTHETIC COHERENCE
The extent to which the inner city is seen as visually attractive 
	
	
	
	

	· The city has a sense of organization and order, there are commonalities and patterns which link its parts 
	
	
	
	

	· Buildings share common dimensions and relate to the size of the human figure
	
	
	
	

	· Various parts of the city have their own individual character 
	
	
	
	

	· Buildings and/or trees define the edges of streets and other public open spaces 
	
	
	
	

	· It is easy for people to understand the city and find their way 
around 
	
	
	
	


	CULTURAL ATTRIBUTES
The extent to which the inner city responds to the cultures of its citizens
	
	
	
	

	· The city has qualities and features which allow all people to “feel at home”
	
	
	
	

	· The built heritage and history of the city is retained and 
expressed 
	
	
	
	

	· The city incorporates lots of accessible public art that is of the 
people, by the people, and for the people.
	
	
	
	


	
	Great importance
	Moderate importance
	Minor importance
	Not relevant

	RECREATIONAL ATTRIBUTES
The extent to which the inner city provides recreational opportunity
	
	
	
	

	· The central city provides opportunities for a wide range of 
events and social interaction
	
	
	
	

	· People have convenient access to a wide range of recreation 
and experience within the inner city
	
	
	
	


Other Qualities
Are there any qualities that are important to you and which are missing from this survey? If so, please list them below:
	
	Great importance
	Moderate importance
	Minor importance
	Not relevant

	 
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Explanation (by surveyor)

1. This survey is to determine the things that you value about the inner city of Palmerston North. Its focus is the inner city, the primarily business and retail areas. 

2. It does not refer to the qualities that you might consider desirable in the predominantly residential areas of the city. 

3. The survey is structured around the Resource Management Act definition of amenity values. This is:

“... those natural or physical qualities and characteristics of an area that contribute to peoples’ appreciation of its pleasantness, aesthetic coherence, and cultural and recreational attributes.”














